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e e e e e IN 2024 AFTER 16 EDITIONS = s e
St THE TWO FOUNDING PARTNERS OF THE TRANSAT JACQUES.VABRE NORMANDIE I.E LLKVRE —
———— _THE CITY OF I.E HAVRE AND THE COFFEE SPECIAI.IST GROUP JDE PEETS, RENAMED IT THE |

TRANSAT CKFE‘i’OR LE HAVRE |

e ST (7 B THE I.EADING BRAND IN THE MARKET IS NOW GIVING"ITS“ITPME =
~_TO THIS EMBLEMATIG-RACE, WHILE FAITHFULLY PRESERVING ITS DNA, __
= . ITS VALUES AND THE HERITAGE OF THE 16 PREVIOUS EDITIONS. -~

NEW NAME - SAME RACE —



LE HAVRE
NORMANDIE







THE MORE INTENSE
DUOS PUSHING T

THE LONGEST TRANS
UP TO 7,000 MILES




1993:

1995:

2001:

2007:

2009:

2021:

2023:

AS A DRIVER OF INNOVATION — —
FOR 30 VYEARS S—
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AN EVER  MORE POPULAR
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ARRIVAL VILLAGE
(o F4T

.’\\ ._ ‘;_ \ 35,000 visitors
9,000 m? i

( o T 4,000 schoolchildren and 40 events







SOCIAL .o
NETWORKS ®

200,000.. , °

8.4 million video views
5 miillion stories viewed

20 million impressions

2 50 oo boats registered
[ on Virtual Regatta






360° PACK.

VELOP YOUR REPUTATIO

Associate your company with a benchmark
media power, fast-growing brand awareness,
a wide audience and a strong commitment to

\' . Showcasé'your brand through multi-c
communications (media, digital, print,

Multiple_.é;ctivation programs

to de¥iélop your business
>






OFFICIAL OFFICIAL
SUPPORTER PARTNER




IMAGE
e

Use of Composite logo and official designation
Access to photo and video database

i Marquee in the Start VlIIage

"' , A : Visibility of competing boats
VISIBILI AND EVENTS Visibility of marquees and POS advertising departure and arrival areas
ON 'S, TE Spots on giant screens & visibility on ecocups in the start/finish village

Visibility on a buoy in the the Paul Vatine basin

A e .

Visibility on press packs and press releases
Visibility on the official programme

Visibility through the Transat media plan (TV, digital, print, posters)

Visibility on the official website (homepage, partner page, news...)
Visibility on the official race mapping
DIGITAL Posts on social networks
e YouTube visibility
Visibility and editorial content on the official newsletter

LIVE START

Private VIP lounge on Start Village
Invitations to official events

H OSPI TA LI TY, TI CKE TING, Transat Jacques Vabre Club access, VIP accreditation
PUBLIC RELATIONS VIP pontoon access

Start VIP access
Acces to VIP boats at the finish
Co-branding rights
VAR IO U. S Preferential rates for merchandising products and Virtual Regatta packages

Impact study



LET'’S GET

INVOLY

on to its humanist and ecologlcal commifmerﬁs
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w aﬁdmon'f'o the usual benefits in ternjs of \iiSlbll’,ty', Krand

@MMess and actlvatlon of thelr targets,{ the:p_ ] ners are )







LE HAVRE
NORMANDIE

TO FIND OUT MORE



16 EDITIONS

1993 1995 1997 - 1999 Cartagena de Indias g

2001 2005 2007 Salvador de Bahia

2009 Puerto Limdn (:

2013 ltajai @
Salvador de Bahia @
2025 Fort-de-France ' ’

62 boats at the start
of the different classes
competitors
538 including 51 women

2 participating
nations
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atcafelor.org

CONTACTS
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